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Perception Problems Facing a Liberal 
Arts Education 

(Anne Zayaitz, Kutztown U. PA) 
• Considered subservient to professional 

schools 

• Perceived as leading to no real job 
opportunities instead of providing useful skills 
regardless of what career path you follow 

• Considered too “liberal” from a political 
viewpoint 



Yet… 

• Many employers see a liberal arts degree as 
an asset (broader set of skills) 
(http://www.npr.org/2012/01/16/145309326/liberal-arts-degrees-an-asset-at-some-
companies) 

• Portable skills  
 (http://www.huffingtonpost.com/michael-benson/liberal-arts-education-_b_1603436.html) 

• Value of combining liberal arts with 
technology (http://www.washingtonpost.com/blogs/college-
inc/post/thomas-jeffersons-liberal-arts-education/2012/06/05/gJQA5Gt1FV_blog.html) 



Current Status of Liberal Arts Colleges 

• Fewer LACs true to their original mission (Baker 
et al. 2012) 

• More vocationally-oriented students 

• High cost 

• Recruitment issues 

• Most of them are little known 

• Yet employers seek people with communication, 
critical thinking, problem-solving, global skills  



Expected Skills from Employers 
(Robert Kase, Univ. St. Francis) 

• Strong communication skills 

• Strong problem solving skills 

• Creative thinking skills 

• Strong and dedicated work ethic 

• Honesty and integrity 

• Ability to work well as a team 

• Dedication to the team 

 



Audiences we have to work with 

• Internal 
– Internal administration (upper admin., admissions, 

development office, students) 
– Professional schools on campus 

• External 
– Prospective and incoming students, their parents or 

guardians 
– Alumni 
– Media 
– Donors 
– Prospective employers 
– Legislators 



Successful Examples (I): Social Media 
(Al Romero, SIUE) 

• (http://thisweekincas.com/) 
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Successful Examples(II): Radio Show 
(Al Romero, SIUE) 

• (http://www.siue.edu/artsandsciences/CASse
gue.html) 



Successful Examples (III): Newspaper 
Column 

(Al Romero, SIUE) 
• (http://www.siue.edu/artsandsciences/CT_Col

legeTalk.html) 
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Successful Examples (IV): TV Show 
(Marji Morgan, Central Wash. U.) 

• Arts & Humanities R Central  
• To make arts and humanities disciplines accessible to a general audience 
• To highlight our academic programs, and faculty and student 

achievements  
• To highlight alums to show that arts and humanities alums have good, 

meaningful jobs 
• To offer an engaging and visually stunning show that is educational 
• Title says it all – Arts and Humanities R Central – every show discusses the 

relevance of whatever discipline the guests are from – relevance for 
learning key skills, for transforming communities, for producing new 
knowledge, for providing a foundation for success in many areas of the 
workplace… 
 

 
 http://www.cwu.edu/arts/college-tv-show-arts-and-humanities-r-central 

 



Clip of the TV show 






Impact 

• Comments from community members, sometimes 
ones I’ve never even met 
 

• Good PR to stakeholders – Board members, donors 
– give them DVDs 
 

• I learn a lot about student, faculty and alum work -  
makes me a better advocate for liberal arts 
 

• Can advertise college events either side of shows 
 



Successful Examples (V): 
Alumni Day/Banquet 

(Marji Morgan, Central Wash. U.) 
• Alumni Day/Banquet 
• Educate students about the great variety of things they can 

do with a liberal arts education  
• Educate our faculty about the same, as many of them have 

no idea what our graduates end up doing in the workplace 
• Educate our administrators and local community members 

who attend our banquet about the same – about 130 
people attend 

• Celebrate successful alums and re-engage them with the 
university – helps to lay a foundation for alumni giving 

• Build a college advisory board 
• Morale boost to our college at the end of each year 

 



Successful Examples (VI): Panel of 
Successful alumni 

(Kara Rabbitt, William Paterson U.) 
• Procedure: Participants are invited to speak to 

their value of their liberal arts major 

• Format: 3-4 alumni from different 
backgrounds, 5 min/each 

• Set-up: Each panelist paired with faculty, Dept. 
Chair, student(s) 

• Results: Networking, panelists grateful 



Successful Examples (VII) 
(Al Romero, SIUE) 

• Documentaries (https://vimeo.com/28207561) 

• Publications 

 

 

 
• (http://www.amazon.com/Adventures-Academy-Professors-Lincoln-

Beyond/dp/0979849918/ref=sr_1_1?ie=UTF8&s=books&qid=1291391551&sr=1-1) 

•  (http://www.amazon.com/After-Academy-Memories-Teaching-

Learning/dp/0979849926/ref=sr_1_2?ie=UTF8&qid=1334946359&sr=8-2) 

 



Successful Examples (VIII): 
Convocation at Commencement 
(Tasneem Khaleel, MSU Billings) 

• Each year, a day before commencement, we have a 
Convocation for all students obtaining a degree in Liberal 
Arts/Sciences.  The event is well attended by students, 
parents, university administrators and community 
members.  Each department recognizes the outstanding 
graduating student/students and our Music faculty perform 
with the students.  The keynote speaker is asked to address 
and reflect on the value of Liberal Arts as it relates to their 
current position. We have done this for 12 years now and 
the keynote speakers have included our alums, attorneys, 
businessmen, doctors, professors, politicians and some well 
known people from the community.  I have found this to be 
a very effective way of showcasing the value of Liberal Arts. 



 
Successful Examples (IX): LEAP DAY 

(Mary McGee, Alfred University) 
 AAC&U Resources 

• LEAP DAY 2012 (Feb. 29), co-hosted with University of 
Wisconsin Whitewater and the California State University System 
Office. Two panels of employers discussed skills and knowledge 
that  college graduates need today. Panels were simulcast 
nationally and employers emphasized the importance of a liberal 
arts education for preparing “graduates who can navigate an 
increasingly globalized economy and adapt quickly to new roles 
and responsibilities in the workplace.” 

• www.uww.edu/acadaff/assessment/leap/leap-day/index.html 
• Raising The Bar: Employers’ Views On College Learning In The Wake 
 Of The Economic Downturn (AAC&U: 2010) 
• Communicating Commitment to Liberal Education: A Self-Study Guide for 

Institutions  (AAC&U: 2006) 

Alfred University Junior Discovery Day: Did You Know 3.0   
     YouTube video (Officially updated for 2012) HD 

 



Discussion 



Conclusions 

 



Acknowledgements 

• David Caldwell (University of Northern Colorado) 

• Timothy Johnston (University of North Carolina – Greensboro) 

• Robert Kase (University of St. Francis) 

• Tasneem Khaleel (Montana State University – Billings) 

• Dennis Kratz (Univ. Texas, Dallas) 

• Mary McGee (Alfred University) 

• Marji Morgan (Central Washington University) 

• Jude Nixon (Salem State University) 

• Kara Rabbitt (William Paterson University) 

• Rebecca Thomas (Wake Forest University) 

• Anne Zayaitz (Kutztown University of Pennsylvania) 


	Communicating the Value of a Liberal Arts Education
	Perception Problems Facing a Liberal Arts Education�(Anne Zayaitz, Kutztown U. PA)
	Yet…
	Current Status of Liberal Arts Colleges
	Expected Skills from Employers�(Robert Kase, Univ. St. Francis)
	Audiences we have to work with
	Successful Examples (I): Social Media�(Al Romero, SIUE)
	App
	Successful Examples(II): Radio Show�(Al Romero, SIUE)
	Successful Examples (III): Newspaper Column�(Al Romero, SIUE)
	College Talk
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Successful Examples (IV): TV Show�(Marji Morgan, Central Wash. U.)
	Clip of the TV show
	Impact
	Successful Examples (V):�Alumni Day/Banquet�(Marji Morgan, Central Wash. U.)
	Successful Examples (VI): Panel of Successful alumni�(Kara Rabbitt, William Paterson U.)
	Successful Examples (VII)�(Al Romero, SIUE)
	Successful Examples (VIII):�Convocation at Commencement�(Tasneem Khaleel, MSU Billings)
	�Successful Examples (IX): LEAP DAY�(Mary McGee, Alfred University)�
	Discussion
	Conclusions
	Acknowledgements

